
 

 

 

 

 

 

ADVERTISING OPPORTUNITIES 
 
 
 

Pet Bird Entertainment, LLC., in conjunction with the New 
Orleans Convention & Visitors Bureau, would like to 

announce the placement of the television series, Forever New 

Orleans TV, on the Travel Channel Paid Programming Block 
beginning in Spring 2008. 

 
NOW IS THE TIME TO HELP NEW ORLEANS RECOVER, ONE VIEWER 

AT A TIME! 

 

 

 

                       

 

 

 

 



 
 
 
ABSTRACT:  Travel Channel is on tier one of cable networks, with a 
subscriber base of 89,000,000 households, with an estimated 
92,133,000 subscribers expected in 1Q’08. 
 
We have secured time on Travel Channel on Sunday mornings at 830 
(7:30a CDT), scheduled for air beginning spring 2008.  The lead-out 
for that slot (which is the show immediately following the paid time 
block) will have an estimated 151,000 viewers.   
 
Travel Channel demographics show a higher median income than 
the general population, and also a higher median income for those 
who watch cable.  And of course, those who watch the station are 
naturally skewed toward those interested in travel.   
 
Payment is required 20 days in advance. 
 
 



 

 

 

 
TOTAL EXPECTED VIEWERSHIP FOR LEAD-IN/OUT (when 
available) 
 
Per the numbers given by the Travel Channel, here are the expected 
households for the lead-out for the time slots we are looking at. 
 
Overall, Travel Channel has a current subscriber base of 
89,700,000, with an estimated 92,133,000 households anticipated in 
the first quarter of 2008.  
 
*important note* Travel Channel’s Paid Programming Block is pre-
empted at the local level in as many as 12-million homes.  I’ve been 
assured by travel that New Orleans is not one of those markets.   
 
The following are the estimated numbers of the lead-in (the show 
immediately preceding the paid programming time we are looking at) 
for Travel Channel. 
 
 
 
 
Travel                                Estimated 1q'08 HHLDS     (2q not yet 
available)     
Sat         9am-9:30am              117,000  
Sun        9am-9:30am              151,000 
 
 

*Times are Eastern/Pacific.  Note Central time airs one hour 
earlier.



 
 
 
AD RATES FOR 2Q’08 
Effective April 2008 
 
The following rates are for a one-time airing during the first domestic run of 
Forever New Orleans TV during the Travel Channel’s paid programming block in 

Spring of 2008. 

 
 
 
     30s      60s      90s 
 

         

Per Spot $2200  $4400    
          

 $6600           

3 or more Spots                                           
 

$2000 
each  

$4000 
each 

 
$6000 

Each   

 
 

  

 
 
 
 
product placement 
There are a limited amount of wine and/or liquor placements per show during 
the dinner segment.  Each placement is integrated into the show seamlessly as a 

wine pairing with the dishes.  One white and one red per dinner segment (though a 
liquor drink may be substituted).  
 

This placement is not a one-time event.  Instead, it will be used throughout the 
airing of Season One.  
 

In addition to the costs below, one case of each wine must be shipped at 
winery/distributors cost. 

 

 

         
One White/Red or Liquor 

 
Both White & Red 

$2000 
 
$3500        

                                             

 
 

  

 



 
 
 
BILLBOARD SPONSOR 
 
A billboard sponsor is given special recognition in addition to a 30-
second advertisement spot within the program.   
 
The sponsorship will include a 5-second billboard that states:  
“Forever new Orleans TV is sponsored in part by ____________.” And 
will include either scripted text of your company name, or, if 
provided by your company, a logo of your company on a full screen 
graphic background in the Forever New Orleans TV  style. 
 
The price for billboard sponsorship is as follows: 
 
 

         

Per Show $3800        

                                             

 
 

  

 
 
 
 
CLOSED CAPTIONING 
 
Closed captioning is a broadcasting requirement from the FCC and 
can be purchased without a ready-to-go commercial.  Pet Bird 
Entertainment, llc, will give a “billboard” graphic bumper into the 
fourth segment, announcing the closed captioning sponsor.  In 
addition, the information will be included in the closing credits. 
 
This is not a one-time event.  The Closed Captioning Sponsor will be 
named as such throughout Season One. 
 
There is only one closed-captioning sponsor per show. 
 

         

Per Show $2000        

                                             

 
 

  

 



 
 
 
COMPLETE SHOW BUYOUT 
 
In addition to the opportunities already mentioned, there are also 
title sponsorships available for purchase.  This would give your 
company all 16-advertisements in the show, in addition to being 
named in the beginning of the show’s airing.  Think “Planet Earth is 
sponsored by Bank of America.”  
 
This gives a certain cache’ that is not given a regular 
advertisement, as it gives the appearance the show was brought to 
the airwaves by a particular company. 
 
This is a privilege that is limited and impactful. 
 

         
COMPLETE TITLE 

SPONSORSHIP and all 16 

commercials in one show 
$71,000 
        

                                           

  
 
    

 
 

  

 
 
 
 
 

 




